
Hi, I’m Łukasz!
(uhm, it’s pronounced /ˈwu.kaʂ/); he/him


I’m an experienced designer who started his journey with digital media in the late ’90s of the 20th century. In 
those days designers had to wear many hats, from researching information and understanding Client’s needs 
to writing front and back-end code. 


It worked well with my desire to embrace the entire lifecycle of a product I’m working on. As a UX/UI 
designer, I feel responsible for how a product looks and feels and how it resonates with users’ needs and 
business goals. That’s my understanding of proper design work. 


My professional journey has been diverse, with experiences at renowned companies like Altkom, eBay, MRM 
Worldwide (part of McCann Worldgroup), Roche, Agora, and intive. I've had the opportunity to work on digital 
solutions for Sabre, Heathrow Express, and J.S. Hamilton. In addition, I've freelanced for leading interactive 
agencies in Poland and abroad, and co-managed a successful design studio for 5 years. This breadth of 
experience has honed my skills and adaptability in the design industry. 



Where I came from



Who am I today



Banking in Saudi Arabia 
My recent design adventure involved working for a business accelerator 
founded by one of the largest banks in the Middle East. 


Designers faced the challenge of building access points for different 
types of users: individual investors seeking to automate operations and 
build their portfolios, stakeholders managing their own or family 
businesses, and commercial enterprises connecting to central banks 
and local payment systems. 


Role: design consultant, design lead







Banking as a service
One of my team’s tasks was to integrate new financial products and 
services (KYC, BNPL) into commonly used consumer services, 
including a grocery store, a football club, and a network of medical 
clinics. 


Role: design consultant, designer





Mobile App:  
Boxing Nights in Ryiad
With the growing number of sports events in the capital city of Saudi 
Arabia, it is increasingly important to provide sports fans with services 
that embrace not only the main event but also match their lifestyle and 
sum up the great day.


Role: experience consultant, designer





Citi Velocity
Citi Velocity is one of the most popular platforms for professional 
traders. Maintaining and developing a system of this size, built of 
thousands of elements, is a challenge of its own. 


Besides proposing solutions to the demands of new functionalities, one 
of my responsibilities was to deconstruct the working application into 
elements, organise them in a hierarchical design system, and 
collaborate with the development teams to build improvements quickly, 
thanks to code reuse. 


Role: designer, design system stakeholder





Selected work: winning 
customers’ engagement 
and iF Design Award
GewinnArena is the platform for TV-based raffles of the German 
broadcaster ProSiebenSat.1. 


I was a leading designer in a team working on a complete redesign of 
the platform. The entire platform was redesigned from the scratch, 
looking to improve the overall user experience and increase the fun 
factor. As a final step, an extensive design system was systemized and 
documented. 


The project was recognized by the Jury of iF Design Award 2021 and 
awarded in the "UI Design" category.


Role: UX/UI Designer, Art Director







Real Estate Management 
Tool: functional concept 
and business model
The idea for this tool came from the market demand for a coherent 
system for managing real estate properties. I was a member of the team 
working on the business model, and my responsibilities included setting 
product hypotheses, validating them in user shadowing sessions, and 
designing multi-touchpoint apps sharing a design system. 


Role: design consultant, design lead







UX beyond UI
One of my most challenging projects was developing the concept and 
mechanics for a headless tool (user experience without an interface) to 
drive and support the sales of education materials, such as courses, 
handbooks, and tests. 


The proposed tool was designed to automate repetitive tasks at the 
start while collecting data for further analysis. In the second stage, 
pattern recognition and machine learning solutions are used to find new 
possibilities for product bundles, and audiences to target and adjust 
pricing nearly in real-time. 




But how do we get there?


Products are easily defined, added, and 
edited by connecting features and 
products in a visual editor.



Clever! 


But where do these boxes come from?



Building blocks used to define or narrow 
down the offer may be defined by 
operator, as well as identified by pattern 
recognition and machine learning 
algorithms 



All together, the first stage of product 
provides:

• automated rules for balancing prices 

and launching personalised offers

• automated reporting and repetitive 

tasks

• gathering data for the next stage



The mature version of the product utilises 
data science to discover emerging 
patterns in customer segments, 
demanded products, and the best time to 
connect first with the latter.



Robots on the go
I was responsible for developing the idea and designing a tool interface 
for managing autonomous cleaning robots.


The robots were meant to work in offices and industry areas, and a 
single operator could be responsible for dozens or even hundreds of 
machines. Thus, the product team focused on optimising cleaning 
areas and tracks, the usage of cleaning agents, and replacement parts.


The trick was to engage the operator's attention only when something 
went wrong, as they had to oversee a number of robots during, well, 
night shifts. 





… I also worked with





Brand 
and Logo 
Designs



Iconography



Digital Painting



Thank you!


